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Inspiration of Nike's Marking Experience to China’s Sporting Goods Enterprises

LIU Guang-feit

(School of Physical Education, Soochow University, Suzhou 215021,China)

Abstract: Using the methods of literature study and case analysis, the article analyzes the marketing experi-
ence of Nike from the aspect of culture. Nike’s cultural marketing is a course of attracting consumers’ atten-
tion, improving consumers’ experience, stabilizing consumers’ emotion and finally cultivating consumers’
faithfulness. There are problems in the marketing of China’s sporting goods enterprises such as the undefined
concept, lack of brand connotation, centering on self interests, single marketing strategy, etc. The marketing
experience of Nike offers us a revelation that our sporting goods enterprises should form a customer-oriented
concept, enhance the core value of the brands, highlight the brand connotation, lay stress on the object of
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people-oriented and enterprise cultural construction and innovate in cultural marketing tactics.
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Figure 1 Nike’s Cultural Marketing Function
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Figure 2 Business Income and Profit Value of Nike in the
Recent Three Years
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Figure 3 Proportion between the Business Income and Profit
Growth of Nike in the Recent Three Years
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