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On the Expansion Modes of China's Sporting Goods Industry

SHAO Ming-hu,LI Jian-she

(Physical Education College of Ningbo University, Ningbo 315211, China)

Abstract: By the ways of theory and study methods of economics, the paper studies the reasons and
modes of brand expansion of China's sporting goods industry. The result shows that the reasons for the
brand expansion are the benefits of the global market, the competition of the domestic market and the
internal development of the enterprises. On the way of expanding abroad, five modes of brand expansion
may be adopted, that is, brand direct transplanting mode, brand franchise mode, brand localization mode,
allied brand expansion mode and brand fictional expansion mode.
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