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On the Olympic Marketing of Non-Olympic Sponsors

BAO Ming-xiao

(China Institute of Sports Research , Beijing  100061, China)

Abstract: Compared with the difficulties of the Olympic sponsors in defining their right positions, the

non-Olympic sponsors have got the chance of competing for the platform of Olympic marketing and

sharing the opportunity of Olympic marketing. The methods for the non-Olympic sponsors in Olympic

marketing are: sudden attack of advertisements; gaining momentum with activities and the combination of

the both.
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