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Study on the Sponsorship Behavior Based on the Multi-Property Sport Events

LUO Lei

(Wuhan Institute of P.E, Wuhan 430079, China)

Abstract: By the ways of document consultation, expert interview and logic analysis, the article sums up

the concepts, properties and categories of sport events and sport events sponsorship. According to the

multi-property and categories of sport events, the article summarizes and compares the characteristics of

the resources of sport event sponsorship and analyzes the sponsorship behavior based on the multi-property

sport events of the two angles of sponsorship object selection and sponsorship resources  segmentation

and combination.
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