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Research on Relationship among Motivation to Follow Team’s Weibo, Weibo Interaction
Behavior and Fan Loyalty: The Moderating Effect of Demographic Variables

LI Hanxi, LUO Lei", ZHANG Mengyan

(School of Economics and Management, Shanghai University of Sport, Shanghai 200438, China)
Abstract: Objective: To explore the differences in the relationship between motivation of fans with differ-
ent demographic variables (gender, age and educational background) and weibo interaction behavior.
Methods: Uses and Gratifications Theory and statistical software SmartPLS were used to conduct path
analysis and multi-group analysis (MGA) on the data of 247 fans following the team’s Weibo account. Re-
sults: The study revealed four motivations to follow the team’s Weibo account, namely, team support, infor-
mation, technology and entertainment, pastime. The study found that the motivations of technology and en-
tertainment together with team support positively affect interaction behavior; and interaction behavior has
a positive effect on fan loyalty. Meanwhile, there are significant differences in the intensity of influ-
ence between motivations of technology and entertainment and interaction behavior among 18-22 and
23-30 years old fans; there are significant differences in the intensity of influence between motivations of|
team support and interaction behavior among 18-22 and 31-40 years old fans; and there are significant dif-
ferences in the intensity of influence between motivations of technology and entertainment and interaction
behavior among students of high school and below and postgraduate and above. It is suggested that the con-
tent push and design of the team’s Weibo can be more oriented towards technology and entertainment, and
team support, such as adding technical teaching text and video of the players, designing more entertaining
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content, providing online fan meetings, etc. In view of the moderating effect of different age groups and ed-
ucational background groups on the relationship between motivations to follow the team’s Weibo and Wei-
bo interaction behavior, differentiated marketing strategies for different groups should be implemented.

Keywords: team’s Weibo; motivation to follow; interaction behavior; demographic variables; mod-
erating effect; fan loyalty
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Table4 Significance test of outer loadings and composite reliability

WA R 5 A FEAY(H PRz t P HATHEE
528l Al 0.878 0.876 0.024 37.163 0.000 0.926
A2 0.930 0.930 0.013 73.297 0.000
A3 0.884 0.882 0.026 34.415 0.000
BARARGBIREIL Bl 0.741 0.736 0.048 15.336 0.000 0.893
B2 0.844 0.843 0.023 37.208 0.000
B3 0.791 0.790 0.039 20.464 0.000
B4 0.790 0.789 0.030 26.248 0.000
B5 0.786 0.784 0.030 26.383 0.000
BRIASCHEBIHL C1 0.869 0.865 0.036 23.826 0.000 0.928
c2 0.918 0.918 0.014 65.379 0.000
c3 0.914 0.914 0.016 58.757 0.000
TH SIS [R] B AL D1 0.823 0.821 0.031 26.314 0.000 0.905
D2 0.732 0.725 0.052 14.081 0.000
D3 0.801 0.797 0.031 26.183 0.000 illI
D4 0.863 0.863 0.021 40.889 0.000 E
D5 0.823 0.822 0.031 26.729 0.000 I\_
HAATH El 0.841 0.841 0.022 37.892 0.000 0.928 2
E2 0.877 0.877 0.017 52.742 0.000 ﬁI
E3 0.832 0.831 0.031 26.844 0.000 g
E4 0.878 0.877 0.021 42.450 0.000 g
E5 0.813 0.811 0.032 25.126 0.000
BRok K F1 0.855 0.855 0.023 37.527 0.000 0.896
F2 0.889 0.89 0.014 61.718 0.000
F3 0.740 0.737 0.040 18.357 0.000
F4 0.673 0.669 0.051 13.272 0.000
F5 0.706 0.702 0.046 15.180 0.000
F6 0.732 0.732 0.035 20.834 0.000
% 5 BEREFH AVE & 4.3.3 L LML
Table5 Average variance extracted £ SmartPLS H, SR B £ I ik R F (Variance
W AVE Inflation Factor, VIF) ff S 2Lk P [a] 8 i 2 4 s
[ 0.806 K Hair 4111 G 1 VIF i/ 5 BT, 30Tt
I o g fh W) B3R R, Ab B VIF
S 2L 0.655 1.606~4.343 , INFRA A VIF ik 1~2.180, /N F 5,
HETTN 0.720 DL AN A7 A ™ o 1) T 2 P [
BRE K 0.593
%6 ATHBXEH
Table6 Correlation coefficient between factors
HFESHL HEITH RS HUREL TH BRI S Bk I BRI SHFSHL
7 BB 0.898
HHTH 0.367 0.849
HARAN G BRI 0.516 0.496 0.791
TH A I 3L 0.274 0.332 0.620 0.810
BRE B 0.297 0.544 0.280 0.196 0.770
BRBASZHR L 0.558 0.481 0.485 0.274 0.551 0.901
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(P<0.01), BIE% H2 #1 H3 15 B 5641 i 2 shAl
TRV B B[] 3 L B 3 AT Sy B S 3 TE 1] S
R HL A1 HA RAFBNGGUE, BLAh, B BhAT X Bk
TR EOEL A B Y IE 1) M R (AR R BGA
0.544,P<0.01), Bl % H8 15 E 55 EF

KT BEOWER
Table7 Path analysis results

W AR AR ESEER t P 95% E (X 7] B
H1 FRIWL-E TR 0.026 0.333 0.739 [-0.126, 0.181] sz
H2 ARG RSP E TR 0.299 3.478 0.001 [0.123, 0.429] st
H3 BRBASZ R B HL— B BT R 0.306 4.490 0.000 [-0.173, 0.442] st
H4 THESHHE ShHL— B 3h TR 0.056 0.785 0.432 [-0.084, 0.197] sz
H8 H AT —ERE I 0.544 9.287 0.000 [0.429, 0.654] X
442 LR MAE %8 ATENERRER

S AR R R PR A5 B 1 A8 S i R 0 R TR E R
R HE A R BAY oy Az AR i (AR ) B9 AR
SRR U T A AN AR (AR ) R B
REA T 0~1, B s 1G3R 1A 7A8 & o0 A AR 5 1) 1
WSy A 7 B4, 0.75.0.5.,0.25 43 B KR
BE PR O RO AR B R 8 o, HEh ATl
(A8 S 9 BT AT D1 B AILIE - 19 i R 24 0.313,
BRVE SR AR S i b OB AT O M R R R 258 0.293,
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Table8 Variance explained of effect variables

R? JEAEE Y R?
HHfTHR 0.324 0.313
BRoK B 0.296 0.293
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Table9 Moderating effects of gender

BREER BRI  HRRE(EH) ERREES (BH-h) t P ks R
ARG RIHL— BT R 0.184 0.312 -0.128 0.678 0.500 ANZFE
BRI S R Bl B 34T R 0.270 0.317 -0.048 0.317 0.752 A

SRR TE R TE S ML S B AT M A 56 & rp A
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Rk P CRBIE (B2 R %L =0.083), 5t[F
IF,31~40 Jil & By Bk ik BE 4K 55 18~22 Ji] % (1% Bk 2k HF
PRAEER BA SR s HLA H Sh AT 0 Z )i OC ZR 0 8 1l
FEAE M 25 5 (P=0.039< 0.05) , B 31~40 J& % Bk
FEARIOC AR IR (M2 R 5L =0.610) i & = T 18~22f4 %
BRVE 10 56 ZR 0 B (#4241 =0.143)

SR S S ML L Bh AT M I & R 2
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Table10 Moderating effects of age
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F U Z2HWATIER
Tablel1 Moderating effects of education
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