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Abstract: With the development of society, the core of sports event value creation is gradually changing
its focus from "products" to "services", and the way of value creation is also changing from "completed
alone" by event organizations to "co-created" by sports event tourists and organizations. Based on the
value co-creation theory and the asymmetric theory, and the structural equation model and the dummy
variable regression method, this paper analyzed the driving factors of tourism value co-creation in the
participation events and their asymmetric impacts, so as to reveal the driving factors and the mechanism
of event tourists’ participating in value co-creation. The results show that unique demand motivation, so-
cial interaction motivation and leisure and entertainment motivation have a significant and positive im-
pact on tourists’ value co-creation behavior, and the influence of driving factors in different coordinate
quadrants is asymmetric. The research opens a "black box" to promote the co-creation behavior among
event tourists, and has important practical implications for the improvement of participation event
tourism service quality.
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Table3 Basic statistical information of the research sample
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HoAth 19(4.3)
N N 0~3 000 83(18.7)
3001~5 000 116(26.1)
5 001~8 000 163(36.6)
8 001~10 000 58(13.0)
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AR R EIAL A R B A S E L R
IR, M (LT Z (R 2 2 3 A A G
P (P<0.01), HLAR & A H At A% 52 4 5 22 8000 4 X (i
BN TS [E] A AVE P57 #3000 &A1 78 2 2 (]
HA — 2 AR S, R 2L A e AR A X A3 5B



%EHM 2023 FE4M4EE3H g Sport Science Research

R4 BBUPLERRER
Table4 Aggregation validity of the measurement model

M Ei=21 Estimate AVE CR
MR SR S UR1 0.786 06178 0.866 1
UR2 0.778
UR3 0.784
UR4 0.797
A =R ZhHL sC1 0.779 0.7616 0.905 1
sc2 0.905
sc3 0.926
*hessc AL SI1 0.941 08177 0.9307
SI2 0.913
SI3 0.856
PRI AR BIHL LE1 0.818 0.6272 0.8344
LE2 0.750
LE3 0.807
MrEIEAT N VC1 0.774 0.6222 0.8680 IIII
VvC2 0.833 —
VvC3 0.783 ?
VC4 0.768 i
®5 BRAERSYUERKELER it
Table5 Discrimination validity of the measurement model g
AERE R B A 4 2L Fhesse sl PRIF R B MrEIEAT N ?
MARFT R BN 0.768
B 3= 2L 0.595™ 0.873
Zan eIl i 0.473” 0.531™ 0.904
PRIFLE R B 0.356~ 0.403" 0.286~ 0.792
MrELLAITT R 0.248" 0.230" 0.251" 0.273" 0.789

T FORMCPERA G228 L, P<0.01; X M2y AVE iR,
5.2 T O 18 I 81 47 O 9K B 3R 5 B P RALLSRA T T AR 1 B A% R BORN 5 UL & 48
A SCR AT AMOS 24.0 S B AE AL AT 3IE , R
[ UrL ]

UR2

i, 25 2R R R I RE B, BAARBRAR N 1 7R

1 AT EERREE
Figurel Path diagram for structural equation modeling
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Table6 Hypothesis test results

W PR IR RE AR R SE t P WL er
H1 SRR B E LB 0.153 0.200 0.057 2.710 0.007 B2
H2 B A= Sl ) 0.001 0.001 0.061 0.012 0.990 fas
H3 M- EILA] 0.131 0.187 0.041 3.180 0.001 Bz
H4 WRBR S M {E LB 0.207 0.274 0.044 4.734 0.000 2

Z: GARIBE SRR A R B R F e B R IR O
ARG S AR T M, T LA IR M 2 R g ok, 5|
AERF LR 2 5 Hrb, lEE R 55 oK 5
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Table7 Value co-creation driver structure evaluation form

EATIES ! FEHEY 4 ! RIOS SGP DGP IA (SER P
UR 0.07 1.39 -0.17" -3.20 0.24 0.31 0.69 -0.38  dissatisfiers =54 AE el
sc 0.13" 2.32 -0.07 -1.35 0.20 0.64 0.36 0.28 satisfiers H13%fig T
| 0.17" 3.68 0.11° 2.22 0.29 0.61 0.39 0.22 satisfiers = 44AE T
LE 0.16™ 3.05 -0.17" -3.69 0.33 0.47 0.53 -0.06 hybrids 554 g e BERR

T FoRM MR A G B L, P<0.05;** FoR Ml X RA gt 2 L, P<0.01,

K H Mikulic ZE25 1AA J75, Ll RIOS iy X 4,
IAh Y il %5 5 8 R Z5 M 3 A2 WY 52 ¥ [l
O3 X B E LA 9K Bl R A IH A 15 g R
(F 2), ok, T L e 7 B 3 PR 2856 i A A1 1)
IA DL K RIOS, M B4 T 9K 2 P 28 4n faf 52 i 417 i
LA 3 M R

IR AL, e R WA (LB 5K 3l X 36 0 %

WAL B AEAR X PR, FEAS A FIR B = &R
TEYR S A R b A Frxt i, JF BS54 07 7 T A 9K
SR N AR A I AR — 2, A KB R DU 75 5K
B TR R N IR, P A IR IR IR
LS EILRIFT N BRI R ARG R, KR 34
(AESSESINE DY 7S
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Figure2 Impact-Asymmetry graph of value co-creation drivers
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